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Profile of Respondents

236 Corporate Travel Managers



ACTE L strategize to save money
4 CORPORATE TRAVEI]

G L OB AL EXECUTIVES travel to make money
Headqguarters Location

Europe 27%

Canada 11%

Asia/Pacific -7%
Africa -5%
Latin America -4%

Middle East . 1%

Source: ACTE
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2008 T&E Spend (not including meetings)

$USD $10 million to

0
$USD 25 million 22%

More thafn.$USD 100 21%
million
Less than $USD 10

. 21%
million

$USD $26 million to

0
$USD 50 million 17%

$USD $76 million to
$USD 100 million

8%

$USD $51 million to

0
$USD 75 million 7%

Don't know 4%

Source: ACTE
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Research Findings
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Strategic Changes Implemented

(in past 6 months or more)

o Reduced travel spend
o Implemented more restrictive travel policies
0 Implemented pre-trip approval requirement

0 Increased enforcement of travel policies

Source: ACTE
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Changes to Travel Management Role

o More sourcing responsibility
o More accountability for traveler compliance
o More interaction with finance & management

0 Expect more responsibility for SMM

Source: ACTE
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Opportunities for Action?
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Modified Procurement Practices and Procedures

Implemented more

0
than 6 months ago 32%

Implemented in

0
past 6 months 22%

Not considered 21%

Expect to
implement in next 14%
6-12 months
implemented

Source: ACTE
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Renegotiated SLAs with Suppliers

oy

Implemented in
past 6 months

28%

Implemented more

0,
than 6 months ago 24%

Not considered 20%

Considered, not

0,
implemented 15%

Expectto
implement in next
6-12 months

13%

Source: ACTE
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Implemented Travel Technologies

oy

Implemented
more than 6 51%
months ago

Expect to
implement in next 21%

6-12 months \

Implemented in
12%
past 6 months 0
Not considered 8%
C9n5|dered, not 8%
implemented

Source: ACTE




ACTE s el O strategize to save money
GLOBAL EXECUTIVES travel to make money

Consolidated SMM with Travel Department

Not considered 27%

Implemented more

0
than 6 months ago 25%

Expect to
implement in next
6-12 months

22%

Considered, not

. 17%
implemented

Implemented in

0
past 6 months 9%

Source: ACTE
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What's Next?

o Impact of mobile development
o Usage of travel alternatives

0 Increased data consolidation capabilities
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